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@ @Uber joined the EAT (RED) DRINK (RED) SAVE LIVES campaign to fight #A1DS with (RED). We're in!

& linlk f v iEw hips://newsrcomoubsr.cor -

Uber + (RED) Team Up to Fight AIDS

This World AIDS Day, we're partnering with (RED) and enabling riders to help drive towards an AlDS Free
Generation. On Tuesday, Dec. 1, Uber riders in more than 130 cities nationwide can join the fight by choosing

to ride (RED) and donate S5 on top of their normal fare

) D




SANJTAHNUPYWTE NYBJIANKA LW

Schedule
< December 2015 ’ Time Already scheduled for December 2
A -~ .
Rl GecrnarHble USETHbIE MKOHKMW 9:00
(g @(2g(4g 5 — :
01 :1 2 R A Gecnnaribie UBETHBIE MKOHKW 00 (O
7 8 9 10 11 12 13 becnna € UBETHLIE HKOHKN 9:00
. C
14 15 16 17 18 19 20 Becnnathsie usethuie weownk.. 1900 (D
m - f S 1e wpudTo! Ar 7:00 @
22 23 24 25 26 27
becnnarusie wpud ol ANA 33 00 @
28 “ 31 1 £ 5 f L4 becnnardbie wpud ol Ana 3a )0 @
= . I b an D)



AHAJIN3NPYWNTE

SOPOEKTMBHOCT b

N
KUKU.I0
=

~19% 2 - 2% ~30%

256 Likes 4 repost 23 people

Engagement / Followers %)

O 28 a5
(b 12
® 14Jun

(-

—_—
JAN 14 FEB 14 MAR 14 APR 14 MAY 14 JUN 14 JUL 14 AUG 14 SEP 14 0CT 14 NOV 14
@ Likes @® Repost @ Followers
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' N ® Facebook 35%
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BHLE X U 6
The BU"Seye Fra mework For finding the best traction channels

1) Read Traction by Gabriel Weinberg & Justin Mares

0)
OMOTI artTelJlbHBblX
2) Select your top 3 & write them in the center a

3) Write your next 6 in the middle layer

4) Cross out the ones you've used Affiliate Marketing ﬂl B N X e H A AH.

5) Redo after testing
Email Marketing Off-line Ads

YAbTEINPO TE
KaHallbl, KOTOPbBE HE

Public Relations (PR) Existing Platforms
Unconventional PR e (Evcizs B B O p O H K e ’
smewe ) i, fecTUNDPpYNTE
3PPEKTMUBHOCT b U
— ey BblYEPKUWUBAWUTE
3 M3yYy4YeHHbB e KaHallbl.

Business Development 3. 5. Speaking Engagements
Target Market Blogs Trade Shows
4 = =
Links & Tricks:
e I Gl sis About The Bullseye Framework:

http://tractionstack.com/resourcesbychapter/2015/9/11/bullseye—chapter-3
The Bullseye Framework in Spreadsheet: http://tractionbook.com/Bullseye.xlsx
Community Building Viral Marketing Traction channels: https://zapier.com/blog/acquire—customers/
32 cheap Marketing Ideas: https://medium.com/swlh/32—fast—cheap—marketing—test—
ideas—across—all-19—traction—channels—24e227c3a8e3#.7300isa2¢c
Method and content created by Gabriel Weinberg - Founder & This page designed by Deven Nemer - Founder of Power Portal
CEO of DuckDuckGo, Co-author of Traction & Angel Investor A Smarter Web Browser that could save you 4 hours per week 0 o 0

or more by helping you do more in less clicks.

www....com/kukupost or search KUKU.io


http://tractionstack.com/resourcesbychapter/2015/9/11/bullseye-chapter-3
http://tractionbook.com/Bullseye.xlsx
https://zapier.com/blog/acquire-customers/
https://medium.com/swlh/32-fast-cheap-marketing-test-ideas-across-all-19-traction-channels-24e227c3a8e3#.73o0isq2c

Th e B u I I Seye F ramewo rk For finding the best traction channels
To test:

1 Affiliate marketing Engineering—As—Marketing

Email Marketing
Direct Sales
SEM

Social Ads

Z.EE_ 3 Public Relations

Links & Tricks:

About Content Marketing: https://www.quicksprout.com/the—advanced—guide—to—
content—marketing/
About SMM: https://blog.kuku.io & https://moz.com/beginners—guide—to—social—
media
About Evangelism Marketing: http://contentmarketinginstitute.com/2014/10/how—to—
turn—customers—brand-fans/
- About SEO: https://www.quicksprout.com/the—advanced—guide—to—-seo/

3, Ofﬂlne Events S'M About Email Marketing: http://mailchimp.com/resources/guides/email-marketing—
field—guide/
About Growth Hacking: https://www.aquicksprout.com/the—definitive—guide—to—
growth—hacking/
About Engineering—As—Marketing:
http://tractionstack.com/resourcesbychapter/2015/9/11/engineering—as—marketing—
chapter—16

4. Email Marketing About Social Ads: http://offers.hubspot.com/guide—social-media—advertisin

www....com/kukupost or search KUKU.io



https://www.quicksprout.com/the-advanced-guide-to-content-marketing/
https://blog.kuku.io/
https://moz.com/beginners-guide-to-social-media
http://contentmarketinginstitute.com/2014/10/how-to-turn-customers-brand-fans/
https://www.quicksprout.com/the-advanced-guide-to-seo/
http://mailchimp.com/resources/guides/email-marketing-field-guide/
https://www.quicksprout.com/the-definitive-guide-to-growth-hacking/
http://tractionstack.com/resourcesbychapter/2015/9/11/engineering-as-marketing-chapter-16
http://offers.hubspot.com/guide-social-media-advertising

Little Dirty Hacks



Content Marketing & SEO
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Analytics for social media: 6 serious metrics to analyze — IEEEENs
your social media marketing p—

o o
MONYYNTb BECTUIATHBIA AKKAYHT
MMy [3HT2 AR NAGHIPOBSHUA NPOEKTOR U 33834

wypoeas [ Shar

So, you've created your company's Twitter and Facebook profiles and Linkedin is also on the list of your networks

You answer (don’t you?) your potential chents’ questions and feedback, create and post awesome content, follow

T H E E S S E N T |A L G U | D E T O your target audience on Twitter in order to get your highly desired 8-15% followers in return, thank your followers
SOCIAL MEDIA ADVERTISIN for support, eic
medla analytics? What do you do apart from all the above-mentioned in order to track down

Learn how to combat the clutter and reach your But what about social n

audience. Start today! the effectiveness of social netwark activities and increase traffic and sales rates? If you engage the audience in

social networks then you should be able to calculate the outcome. Otherwise, how are you to find eut whether you

FIRST NAME * LAST NAME *

are working in the right direction and your target audience is willing to hear you and get involved?

How to analyze social media? e

CONTINUE

Sounds tricky but analyzing social media effectiveness is easier than it seems if you take into consideration such

social media analytics tools and indicators as engagement rate, reach and follower growth, acquisition and

Arcictnd And dirent fanuareinn E —
Links & Tricks:

About Gated Content: http://blog.crazvegg.com/2015/07/16/gated—content—subscriber—rates/
About Blog Conversion Optimization: http://blog.crazvegg.com/2012/11/06/best-conversion—optimization—blogs/
An Opinionated Guide to Conversion: http://unbounce.com/101-landing—page—optimization-tips/
The Ultimate Guide to Off-Page SEO: http://neilpatel.com/2016/01/19/everything-you—need-to—know—about-off-page-seo/

www....com/kukupost or search KUKU.io


http://blog.crazyegg.com/2015/07/16/gated-content-subscriber-rates/
http://blog.crazyegg.com/2012/11/06/best-conversion-optimization-blogs/
http://unbounce.com/101-landing-page-optimization-tips/
http://neilpatel.com/2016/01/19/everything-you-need-to-know-about-off-page-seo/

Evangelism Marketing vs. Affiliate Marketing

Roshan Jerad Perera perera - 15 I WcnanuadPycckne ¢ Rusos - Nov 1
Trying out (2kukupost It's simple yet elegant. Even a kid could easily use this:) - 3amevaTenbHas NPorpamMmMa Ans NOCTHHIA | HacTORWMA NOMOWHKK) HpasuTcs
SR wish there's Auto Scheduling though. #kukupon =t GonbLue Bcex ocTanbHbix KUKU.Io, #“kukupon Pexomexayem)
44 PM - 16 Nov 2015 - Detasl «  x 3 W
& t3 v Pl Sergei Kalinin ) Nov 1
B cepeuce Ana oTNoX nyGAKMKaumi kuku.io cameiit yao0HbIi cnoco gotasuTs
aKkayHTbi ¥ rpynnell Nlerko u npoctol #SMM #kukupon
nrperera
“« X v
U(ES Prices Spices
DOLKBR Social lecia ) this realy is & from o IDEQVA - - Chico orange o-0Oct24
IED /Kukupon we love the #sick clean interface and ease of usel : el )
Forget Hootsuite, Kuku.io is the beast! | am more and more enthusiast to work
on my company's social media accounts with Kuku.io! “kukupon

% X L oes

#KUKUPON

KUKUPON WOW! Great Interface, £asy 10 Use, Much Deter tnan pain
alternatives, for FREE! Total game changer

- Joe Bukanaku ebukanak ct 2
Testing out “kukupon, looks like this will be my new social media management
tool! 1 =

“ 3 @ one

Africa Metro Stories ™ —
This is an amazing tool. | have falilen in love With i (Dkukupost Fku -

— e o o
‘ Antonia Ponce de la - AntoniaFonc ede? t

Danny Toma ' = A % y

Just Gistovered Kuku 10 Simple. aice, powertit shukupon Antoniafo! je2 BTW, more slots wouldn't hurt anyone! ;)

= | Grow your social meois presence: “ 3 v
Teste rerratin (crere s Peshe BRI g e o8 T 3
Setucnss wan K I vecoecn
KUKU.io 12
v . Antoni@Poncede2 Awesome words, Antonia - it means a lot for us! #kukupon
3 asn QDIVIPJA
+ @ It

Links & Tricks:

S

L]
—

AFFILIATE PUTS YOUR
AD ON THEIR WEBSITE.

HOW DOES

AFFILIATE %=
AFFILIATE GETS A CUSTOMER CLICKS
COMMISSION, YOU & CONVERTS.
s MARKETING
WORK?

v/

CONVERSIONS ARE TRACKED

About Evangelist Marketing: https://books.google.by/books?id=n4Qbk—k9L pwC&Ipg=PT230&0ts=zy3G7CZ0OCV&da=evangelisth20marketing%20guide&hl=ru&pg=PT4#v=onepage&q&f=false

Some Additional Info About Evangelist Marketing: http://mashable.com/2012/04/26/customer—evangelists/

About Affiliate Marketing: http://neilpatel.com/what-is—affiliate—-marketing/

www....com/kukupost or search KUKU.io
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4 GetResponse

EMAIL MARKETING

- FUNNEL =

SUBSCRIBER STAGE @ GOALS

Decide what you want your campaign to achieve

PLAN N I N G within the allocated budget.

Set realistic goals & determine KPls.

Paosition your business among brands that people
AWAR E N E S S consider initially. Build a targeted email marketing list.

Help prospects engage with your
CONSIDERATION brand and products.

Offer subscribers key information
FAMILIARITY about your products.

Thi ur target aud
are specific ben

GIVE YOUR SUBSCRIBERS THE FREEDOM TO CHOOSE THE CONTENT AND FREQUENCY OF YOUR EMAILS

Identify prospects who are interested
INTENT in your solution then send them
detailed information.

Demonstrate how your product
EVALUATION performs against market e gudi

competition.

OFFER TO SEND MORE INFORMATION OR SCHEDULE A CALL WITH A REPRESENTATIVE

fimited-tima offer exclusivaly for subscribers
o

CONVERSION Drive conversion.

Design your ms

FIND OUT REASONS BEHIND UNSUBSCRIBES THEN ADUUST THE EMAIL CONTENT

Build true relationships.

RELAT'DNS Increase customer lifetime

value [CLV).

DON'T SEND TOO MANY MESSABES, MAKE SURE EACH EMAIL IS VALUABLE

Delight customers.

LDYALTY G Get new customers through
ADVD CADY recommendation.

Email Marketing vs. Direct Sales

Can't see images? 4 Emails (D Scheduled B Reminders
C“:"""""""" =UKU.io: GIF u gpyrve ynyuiienus ) o W LR e ==~ E = B
Mpuser! Ritchie, quick question for you  Swpsume = & B
Bl yxe cribiluanu ng QoI UTO CKOPO Bbl CMOXETE A00aBNATL
M A 5 Alexandra Lomachenko <zlexandr 12:57 (22 u. Haaap) -
GIF B TBUTbI U3 COOY eku Twitter? M ysepersl, smom

komy: rknight [+
waz noocmezHem GIF-mpeHd 80 8cex couuansHbIX Cemsx.

Hi Ritchie,

We haven't met in person but I've been impressed with your work at T&B
Contractors for some time. The market you're working on is really competitive,
but it looks like T&B Contractors is trending.

It's undeniable that for such fast-growing companies as T&B Contractors
project management can become complicated. Would love a few minutes to
discuss how GanttPRO removes this burden for you.

GanttPRO is Google Docs-style project planning software and it helps 460+
censtruction companies (and also dlients like Doctors Without Borders, Emit,
and Google) to create comprehensive project plans with Gantt charts to:

« Set accurate project estimates and meet deadlines
= Track activities and progress on cne single board

Moatomy B Caawa « Increase time of tasks completion by 10-15%

M KUKU.io Mbl CChOKYCUPOBAnNUChL Ha ToM,

4TOOb! CAlend
NpOCTbIM He TonbKo B Twitter, Ho u B Facebook u BkoHTakTe.

pacuBo BuIMAAALMX GIF MakcumaneHo Ritchie, would you be open for a quick Skype call (no mere than 15 minues) on

Friday April 1, 11:00 GMT to see how we can help your team? If not you. can
you please put me in touch with the right person?

Bbl MOXeTe y3HaTb Kak (1 nodemy © ) Tenepb Mbl 1 coLManbHble ceTi
koHeepTupyem GIF B MP4 B,

b6HosneHne KUKU.io cenyac!

YTo ele y Hac ecTb AnA Bac B 0OHOBNEHUN?

Thanks,
Alexandra

Alexandra Lomachenko | Product Manager at https:/GanttPRO.com
+375 29 6946797 / @ : £» alexandra@ganttpro.com
Skype : alexanra-1g | Twntter : (@ ganttprocom | Linkedmn :
/aliaksandralamachenka

* Mbi coxpaHsem nopsaok AobaBneHHbIX U306 pakeHUi.
« Tenepb Bbl MOXETE yAansaTb MNOCTbl U3 COLICETEN B 0AWH KNUK. (Cnacubo,
Badum Makees!)

Links & Tricks:

Best Email Marketing Campaigns for Inspiration: https://www.campaignmonitor.com/best—email-marketing—campaigns/
Email Marketing Examples: http://blog.hubspot.com/marketing/email-marketing—examples-list

What to Send in Different Stages of the Marketing Funnel: http://blog.hubspot.com/blog/tabid/6307/bid/33684/What-to—Send-Email-Contacts=in—

Different—Stages—of—the—Marketing—Funnel.aspx
Podcast, Build Your First Email Marketing Funnel: http://www.chrisducker.com/podcast/email-marketing—funnel-greg—hickman/
About Direct Sales: www.yesware.com/blog/

www....com/kukupost or search KUKU.io


https://www.campaignmonitor.com/best-email-marketing-campaigns/
http://blog.hubspot.com/marketing/email-marketing-examples-list
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Growth hacking=-- WHATTTT?

From lean canvas (aka business model)---.

PROBLEM SOLUTION UNIQUE VALUE UNFAIR CUSTOMER SEGMENTS
List your top 1-3 prablems Outline a possible solution Single, clear, compelling Something that can't be List your target customers
for each problem message that turns an easily copied or bought and users

unaware visitor into an
interested prospect

KEY METRICS CHANNELS
List the key numbers that List your path to customers
tell you how your business is
EXISTING ALTERNATIVES doing HIGH-LEVEL CONCEPT EARLY ADCPTERS
List how these problems are List your X for Y analogy List the characteristics of
solved today (e.g. YouTube = Flickr for your ideal customers
videos)
COST STRUCTURE REVENUE STREAMS

List your fixed and variable costs List your sources of revenue

--- and idea validation

Construct a Builda
point of view representation
that is based of one or more

on user peeds of your ideas to
and insights show to others

Brainstorm
and come up Prototype

e,

Return to your
original user

Learn about
the audience

for whom you with creative group and testing
are designing solutions your ideas for
feedback

To smart ideas---.

%‘9? Dropbox

Get up to 16 GB free space by inviting your friends to Dropbox!

For every friend who joins and installs Dropbox on their computer, we'll give you both 500 MB of bonus space (up to a limit of 16 GB)!
If you need even more space, upgrade your account

- - = = = = = o =
T/ - /
v;
4
>
N . . Add names or emails
I Invite your Gmail contacts OR Send

We won't store your password and your contacts are secure.

-+ and accelerated growth speed

Instagram User Growth
200000000 B Number of
users
150000000
100000000

//i

50000000 “/7/ ‘
0

ni mi 1mi mnmi ni mi 1ni
2011 2011 2012 2012 2013 2013 2014

Links & Tricks:

About Growth Hacking: https://www.quicksprout.com/the—definitive—guide—to—growth—hacking/

Growth Hacking Made Simple: http://neilpatel.com/what-is—growth—hacking/
About Design Thinking: https://www.researchgate.net/publication/234066097 DESIGN THINKING VS LEAN STARTUP A COMPARISON OF TWO USER-DRIVEN INNOVATION STRATEGIES

Lean Canvas: https://leanstack.com/

www....com/kukupost or search KUKU.io
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Engineering—as—marketing

OVERALL PERFORMANCE MOBILE SEO SECURITY

®
WEBSITE GRADER

[

WEBSITE GRADER
oty WS

87

HOW STRONG -
THIS SITE IS GOOD

IS YOUR WEBSITE?

https://kuku.io

PERFORMANCE MOBILE SECURITY
10

27 30

EMAIL

alexandra@kuku.io

GET YOUR ANSWER >
e

KUKUiG'
v
Power up your soclal media management

Creats s scpn
P

Links & Tricks:

Engineering—As—Marketing Case Study: http://blog.statuspage.io/engineering—as—marketing—experiment

Some Awesome Examples for Inspiration: http://tractionstack.com/resourcesbychapter/2015/9/11/engineering—as—marketing—chapter—16

www....com/kukupost or search KUKU.io
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It s all about testing. Funnel

Cost 1000 views s1
LEADS CPM (Click Per Mile) 20% $0.25
Landing Page 20% $1.25
Trial Version 40% $3.125
CONSIDERATION Purchase 10% $31.25
PROSPECTS
INTENT 1
Lifetime Value = ARPU x
EVALUATION Churn
CUSTOMERS chimate = # of customers lost in a period LTV > CAC - @

# of customers at the beginning CA C > LTV — @

Links & Tricks:

The Ultimate Guide to SaaS Customer Lifetime Value (LTV): https://blog.chartmogul.com/wp—content/uploads/2015/04/ChartMogul-Ultimate-Guide—to—SaaS—-Customer-L TV.pdf
Sales Funnel: The Ultimate Guide: https://blog.udemy.com/sales—funnel/
Best Sales Funnel Examples: https://petovera.com/best—sales—funnel-examples/

www....com/kukupost or search KUKU.io
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Top Channels

B Social
B Referral
B Direct

Cirganic Search

B (Other)
M Email

1 @ Social

2 m Referral

3 M Direct

4 [ Organic Search

5 W (Other)

& m Email

Acquisition

Sessions

48,591

16,813

14,791

13,908

3,663

236

180

N
KUKU.IO
U

+ % New Sessions

36.64%
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kuku noctuHr B
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Bce KapTurku Kaprbl Bugeo HoeocTu Ewe ~ MHCTpYMeHTEI Noucka

Peaynetaros: npumepHo 12 800 (0,45 cek.)

SMM | OTnoseHHbin nocTuHr | KUKU.io | BKoHTakTe
vk.com/kukupost v

KUKU.io : CoapagaiiTe ApkWA KOHTEHT, afanTupyiiTe ero nog Vkontakte, Facebook,
Twitter, Ok.ru, Linkedin u Tumblr, nnanupyitte u nyBnukyitTe Bo BCEX ..

KUKU.io - cepeuc SMM

hitps:/kuku.io/ru/ +

B cepeuce gna ot exenHbix Ny Gnukaumidi KUKWU.io camesii ygoBHeid cnocol gobaenTs
... AnanuTuka u YMHEIE pekoMeHfalui ny4dllero speMeHd 4na NoCTHHIA.

kuku NpoOBWMEHNE BKOHTaKTE [ !, H

Bece KapTuHkm Bugeo HoeocTi Kaprhl Ewe « WMHCTpYMeHTHI noucka

Peaynetaros: npumepro 19 700 (0,56 cex.)

FOmMop KyKy (WyTkW, TMdOKKU, NpUKonsI ... - BKoHTakTe
vk.com/humar_cucu v

ABTOMATUYECKUIA FeHEPaTOP WHTEPHET-MAra3uHoB No yeryraM B cthepe NPOOEHMEHHA
B ceti Mutepret. Mpoekt BoS WINGS - 310 aBTOMaTH3MpoBaHHLI .

SMM | OTnoxeHHbIA nocTUHr | KUKU.io | BKoHTakTe
vk.com/Kukupost «

KUKU.io - Coapasaime Apkui KoHTeHT, agantupyite ero nog Vkontakte, Facebook, ..
MpMATHAA HOBOCTL ANA TEX, KTO 3aHUMAETCA NPOAEHKEHHMEM KoHTewTal



SMM

Yto Takoe KUKU.io M 4TO NONE3HOM MOXHO 34eCh Y3HaTb: KNuKaw croga

KUKU.io cakoHoMUT o 6 4acoe B fileHb Ha pabory
B COU.CEeTAX U Nokaxer Haubonee athekTnaHbie nybnukauum

ﬂiJ Kak nons3osatben KUKU TE’]I MonesHuie CTarsn

D_r—_gL HosocTw 8 digital Tex.nopnepxxa u FAQ

# Crpanuua KUKU.io Merio  [EIVe e o=

10 XyZIIHX pemreHu B SMM

KUKU.io @kukupost - 10 mapra Mokasats nepesog &

- 10 Types of #Socialmedia and Blog
#Content That Increase Traffic to Your Site
Read there: blog.kuku.io/en/10-types-of ...

b \ ¥ 7“’#.

10 Types of Social Media
Content That Will Increase Your
Traffic

[TocMOTpHTeE, JOMyCcKaeTe JTH Bbl oMMOKH. Kaxkaag ommdka - MHHYC OT Balllei

KpyTocTH Kak SMM-crenuanicra. OneHnuTe ced4.

bonkble HHTepecHBIX cTaTeld mpo SMM uuTaiite B 6;1ore KUKU io*

N
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KOHTEHT-MapKETUHT

Social media & blogs generate real customers.

60%

62%

57%

52%

44%
a0%
20%

Company Blog Linkedin Facebook Twitter

"QUIRED A

JGH THIS CHANNEL

USERS WHO A(

OMER THROL

CHANNEL

CUST!

SOURCE: STATE OF INBOUND MARKETING, HUBSPOT, MARCH 2012
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KOHTEH1 -MapPKETUHT
K SPARK  flpoecr D Ctapranbl  Odnaitn  Digital  PbiHok urp
VC - r u WHTepdencel  Growth Hacks  Bupwa Tpyaa  Bonpocel

KUKU

KUKUID'

25 AekalpA 2015, 19:27 DIGITAL AnWHa TONMayeEa @ 5264 o@ 0

YTeHne Ha KaHMKYVJIbI: 6GJIOTY I KHUTU O
co3gaHnM, ITpoaABIDKEHNN M aHaAJIMTUKE

MpopgBuxeHne B Facebook onsa 6usHeca:

Mpueoaum Tpacmk u MeHepupyem nuaos BUVIEOKOHTEHTA
@ 2Mapra 2016 P Mapketuir © 1611 3 - .

KOMaHﬂ,a cepBvca ANnA OTNOMEHHBIX ny6ﬂHKaL‘|ﬂ‘|H B coUuceTax kUkU.lO Hanucana gna
MponswksHite 8 Facebaok — AOAMMI 1 TPYAOSATPATHII IPOLSCE MTaBHEM VC.TU KOMOHKY O BAWATENbHbBIX NIOAAX, UHTEPECHbLIX GNOrax u NonesHbIX KHUrax,

obpasom noTomMy, 4to B Facebook NpUCYTCTBYET NOCTORHHO MEHRAIOLEACA
CUCTema PaHXMpoBaHnA NyONUKaLMA, KOTOpas, KaK KaKeTCA, CBOAUT BCe

YCUNWA Ha HET, orpaHUuUBan oxeat GMSHQC—CTDBHMH
o [ oz 2201 6.+ 1 4]

KOTOpbIE PAacCKasblBatoT O CO3AaHWUHM M NPOABUAHEHWMW BMOEKOHTEHTA.

‘.‘ SocialMediaToday

NADRS O N MODRKE MABRKETING ECHNOLOGY & DATA SOCIA

Gt e b f Sl M Tody devered <o your inox TOP MARKETING NE
ONE DAILY NEWSLETTH

( D Marketing

Sign up for the free Social Media Today email
newsletter

Explore more: social business,  marketin, ictions, online marketing

6 Online Marketing Trends for 2016 You
Should Start Caring About Now
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December 22, 2015 Aliaksandra Lamachenka
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Make sure your new team member has a positive first week at work:

MokasaTb Nnepesoq

> 2 |
. _

How to Create an Incredible Onboarding Experience

For Your New Hires

So you've just hired a talented individual to join your team, and you want to make
sure that her initial experience with the company is awesome. You hope she._..

WRIKE.COM

& s %

= Moz
= 54-@

Have you honed your social media strategy for Twitter? Check out this
YoulMoz post to learn tactics to help you increase traffic from Twitter.

MokasaTte nepesoq

‘S#

L2

Truly Awesome Tactics to Gain Traffic from Twitter

Here's a crazy statistic. On average, Twitter sees 500 million tweets per day. Out of
all of the interactions people have with these tweets, 92 percent of them involve
clicking links. For some of us, getting in on that action feels as easy as chatting...
MOZ.COM
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Kissmetrics
17 Maprae212 - @

How to create your very own CRM campaign using multiple advertising
platforms: http-/kiss_ly/1PcNGo7

MokasaTe nepeson

The Underused Power of
Segmentation and CRM Retargeting

Join us for this Kissmetrics webinar and weag™||
show you: How to uncover insights and find
opportunities through segmentation The benefits of ..

GROWEKISSMETRICS.COM
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Amoyusna

YaounsneHue
BocTopr
Kpacorta
BoopywesneHune
BonHeHune

Lok
TporatesnbHOCTb

Wctounuk: http://buzzsumo.com/blog/go-viral-lessons-shared-content-2015/

KoHmeHm

* KapTuHKa

* @akKr

* [paduk
* UwutaTa
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*  VHTepaKkTus
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340pOBbe U
KpacoTa
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BeyHo3eneHbIU KOHTEHT

Social Referral

Day Week Month

® Sessions via Social Referral
30

Mar 5 Mar & Mar 13 Mar 17 Mar

® Sessions for URL

.SD

Mar 5 Mar § Mar 13 Mar 17 Mar 21
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Unit of Measurement

21

18

15

12

Search Demand For Infographics
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> 27,000

< 15,270
< 14,900

CONTENT
MARKETING UP

2008 2009 2010 2012 2013 2014

WcTounuk: http://neilpatel.com/2014/10/14/how-to-create-infographics-that-can-generate-5000-visitors-per-month/
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CpenHee uiCno 3aNpOCOB B MeCAL,

800 Twic.

600 Toic

Thit.

200 Toic

Mapr 2015 Mait VioHb

Mpopsukerune B Facebook ans 6usHeca: MpuBoanM Tpaduk 1
FeHepupyem nupoB

Mpongewxerie B Facebook - fonruii v TpyAO3aTPaTHbIM MPOLECC raBHbIM
obpa3oM noToMy, uTo B Facebook NpucyTCTBYeT NOCTOAHHO MEHRAIOLLAACS

cvcTeMa paHxXupoBaHua nybnukauuii (Page Rank), KoTopas, Kak KaxeTcs,

CBOZWT BCE YCUNWA Ha HET, OrpaHvuKBas OXBaT GUaHec-CTpaHuL. PaboTa ¢

COLICETbIO YCMOXHAETCA ellie U TeM, YTo QyHKUMoHan de YKa [N1F Hac Kak

MHOMMaHETHbIN pasyM: Kak paboTaTb ¢ B1u3Hec-CTpaHNLaMm, YTo 0603Ha4aeT

CTaTUCTKKE, KaK yrnpaBiAaTbCA

AHanus coymnanbHbix ceteit B Google Analytics. YTo cmoTpeTb 1
KaK HacTpouTb?

Co

3/bHble CETH CII

COOHbI MPYHOCKTE BaM TOHHbI GECTNaTHOro Tpaduka
He TPebyioT U3HaYambHbIX MHBECTULMI 1 HEMOXO MacLTabupytoTcs. Ho Ans
AOCTUKEHIA KOHEYHO LIeNW HEOOXOANMO MOHVMATb, B MPaBUIIbHOM /11 Bbl
HanpaBneHun ABUXETECh BOOGLLE. Mbl y)Xe Ncanii B NpefbiAyLLen CTaTbe,

YTO, OLIeHMBaRA MoKa3saTenn OeKTUBHOCTY B COLMaIbHbIX CETHAX, CTOUT

00paTUTb BHWMaHMWe Ha Takve NoKasaTeny, Kak KospuLMEHT BOBNEYEHNS

(Engagement Rate), oxBaT u
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51 Of The Most Beautiful Sentences In Literature

“At the still point, there the dance is.” —T. S. Eliot

posted on Dec. 9, 204, at 846 pm

f Jennifer Schaffer
BuzzFeed Staff
f ¥ = @ [t (& |n |

2. “In our village, folks say God crumbles up the old moon into stars.”
—Alexander Solzhenitsyn, One Day in the Life of Ivan Denisovich
Suggested by Jasmin B, via Facebook

3. “She wasn’t doing a thing that I could see, except standing there leaning on the
balcony railing, holding the universe together.”

—J. D. Salinger, “A Girl I Knew”

Suggested by mollyp49c¢f70741
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COSSA - CTATbI - MECOYHULIA - HOBOCTW - COBbITUSA - BAKAHCWW - P

Wccnegosanun TpeHau! Mecounuya WHTtepsbio Keitc bl Penopraxu Muenun NaigpxecTy

[ 30 mapra 2016, 09:55 © 3913 N

EneHa ToplinHa: B 3TOM rogy — BCeEM KonaTbcs
B nomowmkax!

‘ Enena TopwuHa

PykoBoacTBO no pabote ¢ HULWEHCKMMMU peKnaMHbIiMU GrogxeTaMmu.
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Women'’s Average Time Relative Categories
S pe nt P er VIS Ii Worl dWId e Compared to women elsewhere in the world
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OpraHusauma Typa Ha
KOHUEepT
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Mpoxkauas CMM GecnnartHo K
Hoeomy rogy! KUKU.io

SMM | OTnoxeHHsil nocTuHr | KUKU.io
CMOTpeTh B BLICOKOM KauecTse
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Featured Download:

HOW TO CREATE AN EBOOK:
5 FREE EBOOK TEMPLATES

Download Now

50% Complete

Almost therel Please complete this form and click the button below to gain instant access

Enter your details to get a PDF version of this
post to get to know why guest blogging is the
best inbound marketing strategy!

First Name

Email

DOWNLOAD NOW »

We hate SPAM and promise to keep your email address safe.
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